
 

NEWSLETTER  
 

August 2009         Issue 6  

 
A common attribute of companies that are ñbuilt to lastò, and Design Alaska with a 50+ year history of providing 
architecture, engineering, and surveying services in Alaska has shown itself to be such a company, is that they have 
an enduring core ideology that serves as a source of guidance and inspiration.  A core ideology has two parts: 1) core 
values, an organizationôs guiding principles, and 2) core purpose, an organizationôs most fundamental reason for 
being. 
 
Kymôs question regarding rewarding professional experiences for this monthôs newsletter made me think that it was time 
to review Design Alaskaôs core ideology, not only to bring its attention to our new employees but also as a refresher for 
those that are not so new. 
 
Core Values  
 
Serve the client  

 
Design Alaska is committed to our clients; we are committed to helping them achieve their goals, their dreams by 
partnering with them on their projects.  Design Alaska strives to understand the needs of each so that we can 
serve them better. 

Support the employee  
 
Design Alaska is committed to our employees; we are committed to providing them with opportunities for personal 
and professional growth while working in a family friendly environment.  A company succeeds only if its 
employees succeed; personally and professionally. 
 

Strengthen the community  
 
Design Alaska is committed to our community; we are committed to partnering with the community to enhance 
those assets that make our community such wonderful place to live and do business. 

Core Purpose  
 

Provide our employees with a rewarding professional experience  
 
What one finds to be a rewarding professional experience is going to be different for every employee and the 
experiences they find to be rewarding are going to change as they grow within their profession.  Design Alaska 
exists to facilitate the employeeôs pursuit of professional experiences they find rewarding. 
 

You will notice that ñbeing profitableò is not part of our core ideology.  Profitability, growth, client and community 
respect, and employee satisfaction are outcomes of our core ideology not the ideology itself. 
 
The core values that guide Design Alaska to this day were instilled by company founders Les Rogers and Bob Gray 
nearly 50 years ago.  Itôs your professionalism, your desire for satisfied clients, your respect for your fellow employee, 
your service to the community; in short itôs your alignment with our core values that will carry Design Alaska 
successfully into the future. 
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DESIGN ALASKA ANNUAL COMPANY PICNIC  

The Company Picnic was held at Design Alaska on Friday, July 17th, 2009.  Children and adults alike enjoyed 

the sidewalk chalk, while the kids enjoyed the pool and bubbles made by Lona.  The music was great and was 

performed by Kit Carson and his band with a surprise showing of Earl Hughes.  The food was aplenty and the 

grill was manned by Tony. 


